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Trend Trend by...by... ZoomZoomChart Chart TypeType

First: 8/5/2014 Zoom: 8/5/2014 to 9/3/2014
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Westlake will maintain your confidentiality.
We will not identify you in material we quote

or share with the GNSO and staff unless
you grant us specific permission by ticking

the box below.
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PAGE 4: GNSO effectiveness

Data Trends do not apply to this question

Trend Trend by...by... ZoomZoomChart Chart TypeType Display Display OptionsOptions

Please select the option below that best
indicates which group or part of ICANN you

participate in (or, if you are no longer
active, have participated in) the most:

Answered: 58 Skipped: 23 First: 8/5/2014 Zoom: 8/5/2014 to 9/3/2014
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Have you participated personally in the
work of the GNSO?
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